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turned them all down.

With her business
profession launched,
she cultivated her role
as social hostess. In
her heyday for several
decades, she hosted a
dinner once a month,
except the summer
months, for 60 guests
in her apartment din-
ingroom, living room
and library. Her din-
ners were the icing on
the cake of her busi-
ness. She kept detailed
records of all of them -
who attended, what was
served.

She kept a list of more
than 800 individuals,
always a combination
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of socialites, celebrities,
especially men,
loved attending her din-

ners  over
and over.
Norman
Mailer, for
example,
loved Al-
ice’s din-
ners and
wanted to
attend ev-
ery one, as
did Woody
Allen. They
loved the

mix of indi-
viduals they could con-
verse with and observe.
They were always seated
at the center table ex-

LF
Taylor Rinfet, Tom Shaffer ad Cindy Rinfet

posed to Alice’s chang-
whom she
thought would interest

them.

Her in-
terest in
politics
came after
being seat-
ed at a din-
ner next
to Jimmy
Carter,
then Gov-
ernor of
Georgia
who was

planning to
run for President. He
asked her if she would
support him. She in-
quired as to his astro-
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logical sign and when
he told her and she
looked up his chart, and
was amazed. She was so

impressed she gave a
fundraising dinner for
him for 10 couples rais-
ing more than $200,000
for his campaign.

After he won the elec-
tion, he thanked her
again and asked what
he could do for her in
return. She told him
she'd like to be invited
to a White House din-
ner, and also that he do
something for Human
Rights in the world.

Her support for Jim-
my Carter led to Bill
Clinton who when run-
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SINCE CHILDHOOD, I have been
captivated by the art of entertaining
and tabletop design. I fondly recall
observing my mother meticulously
arrange her grand dinner table, start-
ing with her tablecloth and then piece
by piece, adding her settings, all per-
fectly placed according to the etiquette
maven, Emily Post. China patterns
were chosen and placed carefully
on top of chargers along with crisp
monogramed napkins, water and wine
goblets, flatware, flowers, and candle-
sticks. During the process, she would
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PERFECT
SETTING

ask me to sit in different chairs
around the table (I had to sit
with my legs curled underneath
me in order to be the size of an
adult) to ensure no guest’s view
would be obstructed from the
flowers or tall, tapered candle-
sticks. Then, we would review
the flatware making sure it
was properly arranged from
the outside in, dessert fork and spoon
placed properly above the dinner plate
and butter plates set to the left perfect-
ly above the salad and entrée forks.

Clockwise from left: Living area designed by
Cindy Rinfret; indoor yacht table by Pioneer
Linens; table setting by Everyday Elegance.

COURTESY OF PIONEER LINENS; RINFRET LTD.; EVERYDAY ELEGANCE

COURTESY OF TIFFANY & CO.; ASPREY

Back then, dinner parties adhered
to formal standards but over time,
the tabletop industry has evolved and
entertaining spaces have become an
important step within the design pro-
cess. Dining rooms, breakfast nooks,
backyard alcoves and outdoor terraces
all demand dedicated design attention,
marking a significant shift in the overall
interior design process.

For Sara McCann, CEO and Creative
of McCann Design Group as well as
HIVE Collective, their customers are
looking for unique tabletop items that

can blend easily with their own collec-
tions. “We're seeing more mixing and
matching than ever before,” smiles the
powerhouse designer. McCann and her

large design team make sure a variety of
bl 1

p styles are displayed p Y
throughout the store, giving any enter-
taining affeciando inspiration. “Layering
in pops of color and textures adds inter-
est,” she smiles. “At the store, we try to
keep 12 of each of our favorite items so
people can stop by anytime and leave
with what they need”

According to Lisa McCarthy, COO of
Everyday Elegance along with her part-
ner, world renowned interior design-
er, Alex Papachristidis, they “encourage
their clients to use pieces in an uncon-

ventional way to express their personal
style. Our clients are looking for some-
thing unique and different and they
know by coming to us, they will find
that special piece. Many of our piec-
es are exclusive designs that Alex has
created and we custom color a dish to
match the interiors he has designed for
a client,” she explains. “Mostly we want
our clients to be fearless. Mix and match
old and new, formal and casual things
together which we think creates a mod-
ern table”

Penny Murphy and her team at Pioneer
Linens agree with this approach. The
100-year-old family business she inherit-

ed from her father and now runs with

and owner of Callidus enjoys seeing cli-
ents having fun with their own tabletops
too. “It’s such pleasure to dine in some-
one’s home when they have actively par-
ticipated in their table décor. It's wonder-
ful to see the tabletop as a place for them
to really share their own personality in
this small way with their guests. I love
these clever touches showing up”

Cindy Rinfret, owner of Cindy Rinfret
Interiors has clients asking her to cre-
ate entertaining spaces that reflect their
dynamic lives and colorful personalities.
“Clients are asking for unique spaces
with a lot of pizazz. Many of the homes
we work on have a bonus room or a space
that otherwise wouldn’t get used so we

Table setting by Tiffany & Co. featuring plates from the Tiffany Crest Collection, which celebrates
the House’s heritage with an elegant coat of arms; Asprey’s Star Champagne Flutes, set of six.
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her two daughters, Marissa and Camille
and a team of loyal employees, can help
any hostess magically create their décor.
“Our clients come to Pioneer Linens
because they are looking for unique table-
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transform those into bars and gathering
places for an intimate conversation as a
focal point. No matter what project we
are working on, we always include some
fun glassware, vintage cocktail pics, and

broidered napkins that make any bar

special accent like artisan ceramics from
Italy or France. “Recently;” she continued,
“we have seen more year-round clients
who are looking for casual entertaining
items like rattan and raffia placemats,
wipeable chargers and colorful printed
tablecloths and for those with yachts and
planes, we have been creating more dig-
itized logos with cocktail napkins and
placemats. Anything to make it unique
and specific for their space””

Interior designer, Katherine Shenaman

or table a memorable one.”

Michele Heary at Asprey concurs with
all these trends. “Mixing and matching a
table setting and adding color and con-
versation starters is the trend. “Our cli-
ents are looking to add novelty items to
their settings. At Asprey, we are offering
gin sets, Champagne flutes and martini
sets and each glass is a different color.
Color clearly enhances the appearance,”
she smiles. “Anything to make a table ca-
sual, fun, and distinctly their own” ¢
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